GLOBAL
URBAN
PLAYER

OUR

VISION

STRONG INTERNATIONAL GROWTH
A French family-owned company that shares ownership with its employees, Immochan draws on its
expertise in land and property development and management for commercial use.
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E7.5 billion

countries

in assets

WE LINK PEOPLE
We believe that real estate is not an end in itself. Every project, whatever it may be, is first and
foremost a response to urban needs and issues.
We also believe that any project, any development, any asset should help us make connections — to
connect people, uses, needs and solutions; to connect urban functions, regions, partners, experts;
to seamlessly connect the physical and the digital worlds. This is why creating links, connections,
synergies and positive relationships is at the heart of who we are and what we do.

1 000
employees

PARTNERING WITH
WORLD LEADERS

PARTNERING WITH
INDUSTRY LEADERS

covering over 50 business sectors
(Auchan, Leroy Merlin,
Decathlon, etc.)

in architecture, urban development,
construction and retail

CREATING SUSTAINABLE,
SMART & LIVELY PLACES
For 40 years, we have been creating places. But our mission is so much more than that.
When we think about the design, planning, development or management of real estate, we seek to produce
content rather than just a container. Our goal is to enhance quality of life and quality of use.
We seek to create places that foster encounters and interactions, that strengthen the fabric of society
around them.
We create connected places, that house and generate information, innovation, solutions and services,
urban, social and economic intelligence. Be they virtual or physical, they are socially responsible,
unifying, joint enterprises, and open to new ideas.
We promote a vision of multi-functional real estate that delivers added value for all its stakeholders, that
fully integrates into the daily lives of users/clients/residents/employees/citizens, and into the longterm vision of the region’s public and private players.

WORLDWIDE GROWTH
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TO BRIGHTEN UP EVERYDAY LIFE
Our mission is to brighten up everyday life. This we do first and foremost through the places we
create — bright, colourful, pleasant to live in sources of well-being. We also seek to add value to
and drive the success of our partners, both public and private. We seek to develop local regions, bring
out their strengths and reveal their soul. We seek to create an increasingly transparent relationship
with our ecosystem. And finally, we seek to become a standard-bearer for our clients and partners,
and inspire a sense of pride in our teams.
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Established in:
1 France
2 Luxembourg
3 Italy
4 Spain
5 Portugal
6 Ukraine
7 Poland
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Romania
Hungary
Russia
China
Taiwan
Vietnam

New areas of
development:
1 Africa
2 Asia

WE PROMOTE REGIONAL
DEVELOPMENT
OUR EXPERTISE SPANS
MANY PROFESSIONS

MULTI-ACTIVITY TURNKEY
DEVELOPMENT
We are convinced that hybrid development and judicious use of multi-functional space provide vitality
and cohesiveness at the street, neighbourhood and city level.
By focusing primarily on retail, our company develops real estate with a wide range of uses within a city.

Real Estate
Design/Programming

A WIN-WIN
PARTNERSHIP,
GUARANTEED

Construction & Land
Development

MEETING THE NEEDS OF COMMUNITIES

Property Development

Guided by our long-term vision of regional urban
planning, we consider a variety of both disparate
and intertwined issues: architectural quality, urban
integration and cohesion, transport and accessibility,
eco-design, construction and management,
innovation, and more.

Commercialisation

INFRASTRUCTURE

Investment, co-investment
or service on behalf
of third parties

TOURISM
& LEISURE

RESIDENTIAL

Management

MIXED-USE
SPACES

We help each community define its needs. By
proactively listening to others, we are able to craft a
solution that specifically addresses their spatial
and development issues. As we create or renew
urban spaces, we continue to monitor the evolution
of our mixed-use properties at all stages of their
development.

OUR COMMITMENTS:
URBAN
SERVICES

OFFICES

COMMUNITY &
SHOPPING CENTRE

Understand
urban issues
and prospects

Listen and
define needs

Co-create a
tailor-made
solution

Long-term monitoring
and support

COMMITTED
AND
RESPONSIBLE
We believe in a world of reduced energy consumption, with concern for social and regional equality,
that incorporates a reasonably multi-function mix, protects biodiversity, while remaining a value-creating,
increasingly connected space. We aim to support this wonderful transformation and contribute by
playing our part.

A POSITIVE IMPACT
We are a socially responsible company that aims to reduce our environmental footprint. Optimizing
energy performance, preventing environmental hazards, obtaining international certifications, enabling
public services and mixed-mode transportation, form the basis of our approach to environmental
management.
Going one step further, we seek to play a useful role in each region in order to satisfy the needs of the
various players who make up a city.

A PEOPLE-FIRST COMPANY
Our company is based on a strong cultural DNA that places people at the centre of our actions.
Each team member is fully involved in the company’s future. Our employee shareholder scheme allows
us to create legacies by connecting individual savings to the company’s growth.
Listening to and considering stakeholders’ needs starts with the company’s 1000 team members.
We provide a working environment and management policies founded on autonomy and individual
responsibility. Decisions are taken as locally as possible, while the company’s Vision 2030 has been
co-authored by all our employees.

SOCIAL AND ECONOMIC
INVOLVEMENT
Our Foundation for Social Entrepreneurship serves social entrepreneurs in more than 90 urban
agglomerations across France, and will soon be extending its reach worldwide.
We help hundreds of projects come to life, create jobs, and provide new services. True to our values, we
aim to become the number one incubator for social innovation in our regions.

OUR ENVIRONMENTAL
COMMITMENTS
Environmental monitoring is also one of our top priorities, and our commitments
reflect our goal of reducing our environmental footprint.
OUR 2020 TARGETS INCLUDE:

BREEAM/LEED « VERY GOOD »
ENVIRONMENTAL CERTIFICATION
FOR ALL OF OUR MAJOR PROJECTS

REDUCING ENERGY
consumption by 15%

420 000 m²

net floor space
with BREEAM New Building certification
in progress and/or received.

REDUCING
GREENHOUSE GAS
emissions by 15%

110 000 m²
with BREEAM
In Use certification.

GREEN LEASES

with our retailing partners

OUR ATTITUDES
WE #CARE
We care for the world and each person in it. We take great care in what we do.
We are committed to integrating each project into its local area over the long-term,
with our primary objective being to help those who use our premises to thrive.

WE #CO…
We co-construct with local communities to design the cities and uses of tomorrow.
And we co-create with users whose expertise we recognize, in partnership with leading
players in their field. Every project is designed within its ecosystem at every stage, from
requirement specifications to the search for creative solutions.

WE #INNOVATE
Our continuous improvement process leads us to constantly re-examine ourselves in
order to do more and better.

WE ARE #COMMITTED
We are passionately committed, and we encourage active engagement by our
stakeholders. As reliable experts closely attuned to our clients, we keep our promises
and have a long-term vision.

MEETING
FUTURE CHALLENGES
DATA: NEW INTELLIGENCE THAT
DRIVES PERFORMANCE & REGIONAL
INTEGRATION
Immochan is actively driving the digital transformation of the real estate industry. Our teams use digital
data and resources through Business Information Modeling (BIM), a process involving digital
representations of real estate that offers many advantages.
It centralizes information within a unique and dynamic data repository that is updated throughout the
property’s lifetime, from design and planning through to restructuring and during its use (maintenance
and management). This database provides a wealth of detailed information to be used for analyses
and decision making. The lifetime of a real-estate asset represents 70% of its total cost over 50 years,
so it’s clear why having the right operational policy and strategic vision is so important. Using real estate
avatars, we can track the performance, evolution, and importance of our projects and properties
over time.

CONTRACTOR OF THE FUTURE
In partnership with Sous les Fraises — an expert on urban farming for over 20 years — Immochan is
working to create a “useful urban farming” concept.
In addition to growing food and improving urban food supplies, our goals are also to create a new urban
function, increase biodiversity, strengthen social ties, and create truly virtuous ecosystems.
We intend to remain an active driver of socially responsible innovation through the development of new
agroecology methods.
In response to the radical transformation in our towns and cities, we are also working on the creation of
two commercial aquaponic farms in Italy (Rescaldina), and in France (Saint-Priest), in partnership with
Building Integrated GreenHouses (BIGH).

A NEW DIGITAL PARTNERSHIP
The digital representation of real estate allows us to make projections about and explore our properties
in detail. As a partner, you have access to a shared data repository for the purposes of development,
investment, rental, acquisition, or co-collaboration. You will have up-to-date, reliable, transparent
information at your fingertips that can be compared, aggregated, traced, viewed and used at any time. It
provides a common language that guarantees a win-win partnership.
CREATING THE SMART CITIES OF TOMORROW
Beyond building-related information, BIM makes it possible to effectively integrate properties into
their respective ecosystems. We integrate information about a property with that of its neighbourhood
and even city. This allows us to create 3D models of buildings in their environment, showing their
architectural roots, accessibility and interaction with public networks (transport, utilities, etc.).

DETAILED
DESIGN

ANALYSIS

CONCEPTUAL
DESIGN

PROGRAMMING

DOCUMENTATION

DATA MANAGEMENT
THROUGH THE
ASSET’S LIFETIME

RENOVATION

RESTRUCTURATION

FABRICATION

CONSTRUCTION
4D/5D

OPERATION
AND
MAINTENANCE

CONSTRUCTION
LOGISTICS

In Rescaldina, the renovation and expansion work we are carrying out on our shopping and
leisure centre is an opportunity for us to apply our vision of nature within towns.
We will install a rooftop urban farm. The new centre will be nature-friendly and respectful of
the surrounding area. Widely adopted environmental sustainability practices will govern both
the extension efforts and the property’s use. Its innovative food court will promote high quality
locally sourced food in a pleasant environment, instead of global food chains, using food service
establishments that can be repositioned as needed.

GOVERNANCE
EXECUTIVE
COMMITTEE

DIRECTORS’
COMMITTEE
THE EXECUTIVE COMMITTEE IS SUPPORTED BY:
Philippe Beurtheret,
Property Director Hungary
Mário Costa,
Chief Executive Portugal

Benoît Lheureux,
CEO

Alain Delumeau,
Property Director Ukraine
Tatian Diaconu,
Chief Executive Romania
Vianney Dumas,
Chief Executive China & Taiwan

Marco Balducci,
Finance and Asset
Management

Edoardo Favro,
Chief Executive Italy
Thierry Leconte,
Chief Executive Russia
Hervé Motte,
Chairman of Alliages & Territoires & Immochan Luxembourg

Juliette Delcourt,
Marketing, Digital
& Innovation

Laurence Paquet,
Chief Executive Poland
Manuel Teba,
Chief Executive Spain
Benoit Chang,
Chief Executive Alliages & Territoires

Philippe Gracia,
Human Resources
& Communication

Eric Mathieu,
Property Director Luxembourg

THE BOARD
Ali Khosrovi,
Chief Executive, France

Vianney Mulliez,
Non-executive Chairman of Immochan and Chairman
of the Board
Régis Degelcke,
External qualified person, Chairman of Auchan Retail,
Chairman of Auchan Holding
Jean Duforest,
External qualified person, Founder and Chairman of ID Group

Franck Pouzol,
Development,
Construction, and CSR

Valentin Serrano,
Chief Executive,
International, IT, and
Management Control

Patrick Espasa,
Executive Chairman of Auchan Retail France
Alexis Grolin,
Representative of the family shareholders
Jean-Charles Lefèvre,
Qualified external person, former CEO of Nacarat,
Rabot Dutilleul Group

IN THE PIPELINE

FROM NORTH TO SOUTH, IMMOCHAN
IS DEVELOPING CITIES ACROSS FRANCE

LES PORTES
DE L’ABBAYE
Hauts de France

EUROPACITY,
a unique destination
in Greater Paris, France

Real estate
design-programming
Land development
Property development
Commercialisation
Investment
Management

EuropaCity is a unique, world-class
destination to hang out and make
memories with friends, family or your
tribe.
The experiences on offer at EuropaCity
focus on culture, recreation, shopping
and kicking back: a vast exhibition hall, a
cultural center for children, a water park,
a snow park and a 10 ha of city parc, as
well as hotels, restaurants and, of course,
shopping. You’ll find it all at EuropaCity!

“EuropaCity is an outstanding laboratory for
possible answers to major social changes.”
In its own way, it anticipats possible ways to
diverge from our current lifestyle.”
Jean Viard, Sociologist, member of the
EuropaCity Scientific Steering Committee

Design-programming

Land development

Property development

Commercialisation

Investment

Management

At the heart of the European Metropolis of Lille
(MEL), one of France’s largest metropolises,
Immochan is helping create a new, primarily
residential district.
With this development we are repurposing a
brownfield site, meeting a need for additional
housing, and generating business activity and
employment.

85 000 m²
820 residences
Local businesses
(4500 to 5000 m²)
Land co-developer and property
developer of a mixed-use space
of 16 000 m² and co-property
developer of 2 plots
Architect: Agence Nicolas
MICHELIN & Associés
Partners: SEM VR, LINK CITY
This urban transformation project will create a new
destination for locals and a natural stop during
walks along the river banks.
Residences, a retirement home, offices and
local businesses, public facilities and public
transport, will breathe new life into this 25-acre
neighbourhood.

QUARTIER D’HYÈRES
LES ROUGIÈRES
On the French Riviera
Design-programming

3.1 billion euros of private investment
30 million visitors per year, including 6 million
tourists
More than 50% of visitors by public transport
50% of energy needs generated on site
230 000 m2 dedicated to shops
150 00 0m2 dedicated to leisure
50 000 m2 dédicated to culture
7 ha of urban farm
10 ha of city parc

Phase 1 :
350 residences and a creche
Phase 2 :
400 residences, 1 retirement home,
1350 m² of shops
Phase 3 :
230 residences, 2200 m² of offices, 2300 m²
of hotels, 4200 m² of shops.
Architect: Willmotte & Associés.
Partners: Bouygues Immobilier, Vinci
Immobilier and OGIC.

Land development
Property development
Commercialisation
Investment
Management

Architect: BIG
Partner: WANDA DALIAN GROUP

An active, lively town, Hyères les Rougières benefits from its proximity to the Toulon-Hyères airport, a
high-speed train station, and a very popular marina. Here, Immochan will be the land co-developer of
a 90 000 m² space built in 3 phases, and will be the property developer of 20,000 m² consisting of
housing, a retirement home, shops and public facilities.

IN THE PIPELINE

Property development
Commercialisation

LA CLOCHE D’OR
Immochan makes
Europe’s heart beat
Luxembourg

VIGO VIALIA,
giving the train station back
its role as a driver of development
Spain

Real estate
design-programming

Investment
Management

Land development
Property development
Commercialisation
Investment
Management

Project surface: over 125 000 m²
43 000 m² GLA, located above
the station
Underground parking
Public space on the roof 30 000 m²
Architect: Thom Mayne and L35

Train stations play a strategic role as one of the
important factors in sustainable regional growth.
Sitting on a new high-speed rail line linking Madrid
to Galicia, the new Vialia Vigo high-speed rail station
will provide a critical transport hub for the city of
Vigo and the surrounding region.
Immochan is presently designing solutions
for the creation of this high-speed rail station,
especially through the addition of commercial
functions. Vialia Vigo will include public infrastructure
and spaces, and host a range of public services,
retail, commercial and transportation options.
With the support of the local authorities, our goals
are to increase density, improve the userfriendliness and quality of public spaces,
and facilitate access. The shopping centre will
transform the area into a lively cosmopolitan centre,
with its plaza serving as both connective social
fabric and a vibrant public space.

Our ambition is to create a unique architectural style and an interior designed to impart
the warm, contemporary feeling of an open house in such a way that the overall effect
retains a human dimension.

By 2025, 45,000 people will live, work, study and shop in
the new 200-acre district of La Cloche d’Or in Luxembourg.
This district will include all the elements that make up a
town, with public buildings, upscale residences, tertiary
buildings hosting corporate headquarters, a landscaped
park, etc.
To meet the needs and expectations of some 2.7 million
potential cross-border customers and enhance the
region’s appeal to tourists, Immochan is creating a mixeduse property with 20 floors that will house a collection
of 130 new international brands and housing units.

75 000 m2 GLA
130 brands
22 restaurants and food service
establishments
13 floors of housing
1 floor with services
10.2 million visitors expected
Partner: PROMOBE
Architects: Fabeck Architectes
and Schemel & Wirtz Architectes

A RELATIONSHIP
THAT GOES
BEYOND RETAIL

EXPERTISE RECOGNIZED
BY TOP PRIZES
Immochan Romania - Developer of the Year at the SEE Real Estate Awards 2017
Italian CNCC Awards 2016
Epinay-sur-Seine winner at Défis Urbains 2016 (France)
Alegro Setubal & Alfragide (Portugal) - ICSC Foundation Award 2016
Suzhou Auchan Village (China) - Finalist at the ICSC China Shopping Centre Award 2016
Alegro Setubal (Portugal) - Finalist at the ICSC European Shopping Centre Awards 2016

Commercial Real Estate has always been our core business. Retailing runs deep in our DNA.
Whether physical, emotional or about connectivity, retail underpins all our business initiatives.
For 40 years, we have been building global expertise in commercial real estate, mastering the entire value
creation chain from funding to dynamic real estate asset management, including design, marketing,
management and development of shopping centres.
From architecture to marketing plans to commercial mixed use, everything is designed to meet the
expectations of the community, regional planners, and the customer.

THE PROMISE OF A HIGH QUALITY
CUSTOMER RELATIONSHIP
Immochan aims to become the top driver of customer traffic and customer satisfaction. We do
this through tailor-made projects and services set against the backdrop of a high-quality shopping
environment. To ensure that each customer makes the most of their visit, Immochan pays careful
attention to the quality of the customer multi-channel journey. We are a highly committed company
that seeks to understand, reach and engage with customers and local communities, by providing a
personalized experience and content.

BRINGING EXPERIENCES TO LIFE
Immochan aims to surprise its clients with good times and innovative experiences both physical and
virtual. Out-of-the-ordinary events help make dreams come true. Other, simpler activities demonstrate
our concern for the individual. Through this combination of major operations and friendly surprises,
Immochan is proud to develop and promote free and inter-generational activities that are likely to appeal
to as many people as possible.
So many reasons, besides shopping, to keep coming back.

NEARLY 400 SHOPPING CENTRES
IN 12 COUNTRIES
15,000 RETAIL PARTNERS
3.9 MILLION M2 UNDER MANAGEMENT

Alegro Setubal (Portugal) - Mapic Award 2015 for best extension-renovation

AMONG OUR ASSETS
ZENIA BOULEVARD,
a new heart of town centre
Spain

Located in a residential area of Alicante region,
the centre has become a town-within-a-town.
With its squares, fountains, streets and a view of
the sea, a strong retail presence and 750 events
per year, the centre has become a popular
meeting point for locals and the many tourists
who visit the region.

161 000 m² total surface area
80 500 m² GLA
160 shops
13.7 million visitors
Breeam in Use Outstanding
ISO 19001; ISO 14001, OSHAS 18001,
EMAS and SGE21 (CSR) certification
Architect: RTKL
Partnership: APF European Holding
(CBRE Global Investors)

ALEGRO SETÚBAL,
Think Global – Act Local
Portugal

44 000 m² of total surface area
27 000 m² GLA
114 shops
20 restaurants
1 cinema
8 million visitors
Architect : Mario Sua Kay

Alegro Setúbal enhances the daily lives of the
people who live within its catchment area.
We involve, surprise, understand and reward
customers, to make shopping malls true lifestyle
places and meet the quality, traffic and revenue
targets of our retail partners.

Mapic Award 2015 for the Best Extension
Renovation
Silver Medal at the ICSC Solal Marketing
Awards 2015
Finalist at the ICSC European Shopping
Centers Awards 2016
Award of the ICSC Foundation 2016

AMONG OUR ASSETS
LES SAISONS DE MEAUX
Immochan’s largest project
France

CORESI DISTRICT
the largest urban regeneration
project - Romania

Since it’s opening, Coresi Shopping Resort - the superregional commercial centre, has been the beating heart of
the whole region. It soon became a tourist destination for both
leisure and shopping. With the vibrant atmosphere of its food
court, its designer furniture and play areas for children, Coresi
embodies its symbol: a colourful windmill synonymous with
vitality and the joys of living.
Coresi Shopping Resort is the first phase of Coresi
District – the largerst urban regeneration project in
Romania, covering 8% of the city surface. Coresi District
encompasses two complementary functional uses : Coresi
Avantgarden, the residential project and Coresi Business Park,
the office project. Immochan assumes the role of Global Urban
Player to develop multi-functional use projects that create life
and cohesion at street, neighbourhood and city level.

45 300 m2 total surface area
32 000 m2 GLA
130 shops
Real Estate Awards
9.9 million visitors
BREEAM Excellent
570 residences by 2018
(3000 expected for 2024)
40,000 m2 of GLA office
space (planned)
Architect: Mario Sua Kay

30 000 m2 GLA
2 levels
100 shops
1 food court
4.1 million visitors
BREEAM Very Good
Architect: ARTE CHARPENTIER

The transparent modern architecture spanning two levels
has been designed to offer customers a 360° shopping
journey, all within view. Immochan brings together the most
attractive retailing brands in their respective markets. In all,
100 shops make this a standard-setting, innovative, mustsee retail experience.
The new shopping centre, deeply rooted in the local region,
with its modern architecture that fits perfectly into the
surrounding landscape, marks the town’s new entrance.

AMONG OUR ASSETS

122 000 m2 of total surface area

SUZHOU AUCHAN
VILLAGE
the perfect neighbour
China

140 000 m2 total surface area
23 000 m2 GLA
137 shops

AQUARELLE VOLGOGRAD,
the largest lifestyle and
shopping resort - Russia

92 000 m2 GLA
185 shops
A 22 500 m2 hypermarket
8 million visitors / year

14.5 million visitors / year
This project is built on the following concept: “be
your own perfect neighbour”. Not content with
being the top commercial centre in the hearts
and minds of the residents of Suzhou, Auchan
Village aims to be a part of their lives.

64 000 WeChat followers
Architect: Malherbe
Finalist at the ICSC China Shopping Centre
Awards 2016

Aquarelle Volgograd is the biggest shopping centre in the
region, as well as the largest designed and managed by
Immochan. Aquarelle is the lifeblood of the city, a worldclass lifestyle centre and a great place to meet up.
It features an unequalled range of 180 shops on three floors,
and large areas for leisure activities, including an atrium for
500, cafés, restaurants, and an indoor play area for children.
A 9-screen cinema will be opening shortly.
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GLOBAL
URBAN
PLAYER

Rue du Marechal de Lattre de Tassigny
BP 159 - 59964 CROIX CEDEX
FRANCE
www.immochan.com

immochan

@immochan_corp

immochan
corporate

